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The Data Portal and 
Public Engagement 
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What . . .  
Developed user personas to serve as examples of the 
types of people who would interact with the website.   
 
How . . . 
Brainstormed possible user goals, behavior patterns, 
skills, attitudes and environments, and then condensing 
these into representative groups through affinity 
mapping. 
 
Why . . . 
Shift focus away from meeting specific requirements 
and deliverables, and onto meeting the needs of the 
users. 

User Personas & Design Studio 
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Public Viewing - Overview 



MSG Meeting February 24 -25, 2015 

Public Viewers – Language 
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Referrals 
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Browsers 
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